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_IMRA

AT AGLANCE

IRANIAN MARKETING RESEARCH ASSOCIATION

(IMRA) OVERVIEW

THE IRANIAN MARKETING
RESEARCK
ASSOCIATION (IMRA),
-OUNDED IN 2005,

SIRAN'S LEADING

PROFESSIONAL BODY
DEDICATED TODEVELOP
MARKETING RESEARCH

Promoting scientific standards
iInmarketing research

Empowering skilled researchers

Enhancingresearchand education
practices across theindustry

IMRAUNITES RESEARCH COMPANIES,
EXPERTS AND INSTITUTIONS,
IN COLLABORATION WITH

INTERNATIONAL ASSOCIATIONS
SUCH AS ESOMAR, TO ELEVATE

THEQ
INSIG

UALITY AND IMPACT OF MARKET
HTS INIRAN.
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IMRA

SPONSORSHIP
STRUCTURE

SUMMIT

OVERVIEW

IRANIAN MARKETING RESEARCH ASSOCIATION

(IMRA) SUMMIT

OVERVIEW

THE PREMIER INDUSTRY CONVERGENCE DESIGNED TO
SHARE INSIGHTS,SHOWCASE INNOVATIONS, AND DISCUSS

CONSUMER BEHAV

OURAND EMERGING TRENDS

WITHIN IRAN'S MARKETING RESEARCH LANDSCAPE.

Researchand marketing agencies
Brands and corporate leaders
Data-driven solution providers

Service-based companies requiring marketing research
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IMRA BOARD MEMBERS
rasuil 00wl gLacl

BABAKESMAEILIAN PARISSA POROUSHANI

)9 palilo Loy e S)l—=i sigo
ALIREZAHATAMIFAR MEHDI NAJARI

wlg)—l lg it 2wl e
SHIVAIRAVANI ALI PASHAIE
@\@ Zlgmag WWW.Imra.ir

PRINCIPAL SPONSOR & ORGANIZER www.summit2026.imra.ir






AMRASUMMIT 2024

NEW GENERATION,NEW INSIGHT

HELD INMARCH 2024 IN TEHRAN,SPONSORED BY LEADING BRANDS.

New methodologies - Futuretrends
Collaborationacross the ecosystem
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RESEARCH ASSOCIATION
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THESECOND MAJOR GATHERING OF IRAN'S MARKETIN

COMMUN
ADDITION

ITY, BRINGING TOGETHER AROUND 450 PRO
ALLY, THESUMMIT WILL FEATURE DISTINGU

INTERNAT

IONAL SPEAKERS.

G AND RESEARCH
FESSIONALS.
SHED LOCALAND

Elevating industry standards

Strengthening collaboration

Expanding knowledge
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PSUMMITBY IMRA SPONSORSHIP
|||||||||||||||| STRUCTURE
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THEIMRASUMMIT 2026 1S BUILTAROUND
ONE ESSENTIAL PRINCIPLE: EFFECTIVE
DECISIONS UNFOLD ONLY WHEN THREE
FORCESWORKTOGETHER: THE AGENCY,
THE CONSUMER,AND THE BRAND.
INDIVIDUALLY,EACHONE [LLUMINATES
APIECEOF THE TRUTH. TOGETHER, THEY
CREATE CLARITY,DIRECTION, AND
MEANING INSIDE AMARKET THAT IS
OF TENUNCERTAIN AND DARK.
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THISYEAR, THESUMMIT EXPLORES HOW
THE SYNERGY BETWEEN
AGENCY x CONSUMER + BRAND
SHAPES THE FUTURE OF MARKETING
RESEARCHIN IRAN.
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STRUCTURE

: SUMMITBY IMRA SPONSORSHIP

RESEARCHASSOCIATION

CONCEPTUALFRAMEWORK

CO-THINK DEEP-THINK RE-THINK
COLLABORATION | REPRESENTSTHESEAR CHALLENGING
FOR SHARED FORDEPTH,REALITY,AND | ASSUMPTIONS AND
UNDERSTANDING HUMAN TRUTH AT REFRAMING
THE HEART OF EVERY APPROACHES

\/ RESEARCH

P liwo sl 5 snaas

B o p.gd du 9L¢'uoj—"w—*—'
. SPE-N}{¥
oS0

AGENCY X CONSUMER +
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»SUMMITBY IMRA SPONSORSHIP
ReSEARCH RSSOUATION STRUCTURE

SUMMIT 2026
INFORMATION

DATE
19 JANUARY 2026

LOCATION
HEART CONFERENCE CENTER, TEHRAN
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Iranian Marketing
Research Association
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Fateme Zahra
Girls Dormitory

HEART
CONFERENCE
CENTER,TEHRAN
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Rajaei Cardiovascular,
Medicaland Research Center
Valiasr St.,Hashemi
Rafsanjani Expressway
District 3, Tehran,lran
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' ' S U M M IT IRANIAN MARKETING
B Y I M R A RESEARCHASSOCIATION

IMRA, IRANIAN MARKETING RESEARCH ASSOCIATION

WWW.IMmra.ir

esomar

Connect

ESOMAR

OFFICIALINTERNATIONALPARTNER,ESOMAR CONNECT THE GLOBAL
AUTHORITY CONNECTING THE SUMMIT TO
INTERNATIONAL RESEARCHSTANDARDS.

WWW.esomar.org

< Tigma$

PRINCIPAL SPONSOR & ORGANIZER

ZIGMA8 CREATIVE AGENCY

PRINCIPALSPONSOR,ORGANIZER AND CREATIVEPARTNER LEADING

THE STRATEGIC, CREATIVE, AND EXPERIENCE JOURNEY OF
THE SUMMIT.

WwWWw.zigmasg.com
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GOLD SPONSOR
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BOOTH & PHYSICALPRESENCE The most prominent and
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GOLDSPONSOR
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VIDEO EXPOSURE

15—-20second brand video (played once during main break)
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DIGITALPRESENCE

Clickable Logo on Summit's Website Uiule® culw ug jo Buls (o8 g5g)
Highlightin Registration Email U wu Jraol juo gbgl zj0

MentionedintheDigitalInvitationCard ~ Jluso wgco wyyls jugbgl zj0
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Agenda or Brochure -
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Mentioned in Summit's report yo ywlod oles Uylis jo 90
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LinkedIn, Mentionin 8 timeline posts Included in:
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SILVER SPONSORS
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SILVER SPONSORS

VIDEO & DIGITALPRESENCE
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SOCIALMEDIA
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BORONZE SPONSORS
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WILL BE GIVEN TO MARKETING
RESEARCH AGENCIES. ADDITIONALLY,A50%
DISCOUNTHASBEEN CONSIDERED FOR
ESTEEMED MEMBERS OF THEIRANMARKETING

IN THE SPACE ALLOCATION PROCESS, PRIORITY -‘
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THANKS FOR
YOURATTENTION

:ﬁ SUMMIT
BY IMRA

IRANIAN MARKETING RESEARCH ASSOCIATION
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